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Logos

The Pink Place visual identity represents our organisation, who
we are and what we stand for.

It is therefore crucially important that the brand appears
consistent in every communication to enhance audience
experience, and to help embed our identity in people's minds.

Please take the time to read and understand how these
visual guidelines work and how they can be used to ensure
all marketing materials and visual commmunications remain
consistent and cohesive.

The logos were last adapted in May 2025.
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Logo Variations

Full Colour Logo Icon

This logo should be used on all brand-level
communications, where context is not needed
or not essential.

Full Colour Logos With Strapline

This logo should ONLY be used context is needed.

The two elements can be separated if absolutely
essential.

the
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Reversed Logo

For use on dark backgrounds, these versions of the
logos should ONLY be used where the word-mark
would otherwise be illegible.
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Exclusion Zone

To ensure the clarity and strength of the logo, an area of clear
space, or exclusion zone, should been defined.

The minimum unit of measurement to keep clear around the
logo is equivalent to the space between the bottom of the word
Place and the bottom of the lozenge logo.

This is used top, bottom and either side of the logo.
This has been illustrated opposite.

Do not allow anything to penetrate the exclusion zone, and
ensure that the exclusion zone remains between the logo and
the edge of the page/pasteboard when placing the logo.

This is an absolute minimum.

EXCLUSION ZONE
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What Not To Do

When using the logos, users must not change the colours of
the artwork; remove, replace or alter any of the elements of
the logo; re-size its width or height disproportionally; or use on
backgrounds that obscure its clarity.
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DO NOT change the colours

the
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DO NOT distort

Cancer Charity
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DO NOT use the logo

DO NOT change the layout

at an angle
the
Pink
Place
DO NOT use on distracting DO NOT use the reversed logo on
backgrounds light backgrounds
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Typography

Headline Font

The headline font for use on Pink Place collateral is
Montserrat Bold or Extra Bold. Discretion on weights
can be used depending on how the text is being used.

Leading of 100-110% should be used for Titles.

Body Copy Font

Montserrat Regular should be used for body copy where
possible. Other weights may be used to add emphasis or where
Regular has legibility issues. For instance, on a dark background
with white body text, regular may fill-in. Medium or Semi Bold
will add more clarity.

The Montserrat family has a number of weights that can be used
for specific emphasis, but these should be kept to a minimum.

Leading of 120-140% should be used for body copy.

Montserrat is web safe and freely available from Google Fonts:
https://fonts.google.com/specimen/Montserrat

Montserrat Bold Montserrat Extra Bold

AbCd AbCd

Montserrat Text Regular

AbCd 1230

Montserrat Bold
Montserrat Extra Bold
Montserrat Black

Montserrat Light
Montserrat Regular
Montserrat Medium
Montserrat Semi Bold
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https://fonts.google.com/specimen/DM+Sans
https://fonts.google.com/specimen/Montserrat

Colours

Pink Place Logo
The palette is made up of the following logo colours.

ﬁnk Your Local
Cancer Charity

Secondary Colours
There are also two secondary pinks for use as
backgrounds and to compliment the solid pink.
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